
4 INTRODUCTION

Performance highlights

2003 2002 2001 2000

Financial
Net turnover DKK million 26,541 25,187 23,776 20,811
Operating profit margin % 24.1 23.7 23.6 23.1
Growth in operating profit % 6.8 6.5 16.6 36.5
Return on invested capital (ROIC) % 19.1 20.1 23.1 22.0
Cash to earnings (three-year average) % 32.0 34.9 56.4 66.5

Environmental
Water consumption 1,000 m3 2,621 2,044 1,790 1,429
Energy consumption 1,000 GJ 2,299 2,083 1,838 1,732
EPI for water1) 110 116 102 110
EPI for energy1) 124 115 114 111

Social
Number of employees 19,241 18,372 16,693 13,752
Employee turnover rate % 7.1 6.4 7.7 10.6
Frequency of occupational injuries2) Per million working hours 5.4 8.9 8.2 8.4
Frequency of occupational illnesses2) Per million working hours 1.1 1.1 2.2 1.7

1) The EPI relates the scale of production to the consumption of resources. The index value shows development from previous year. Hence, performance over index 100 is a positive trend.
2) 2002–2003 figures cover all employees, whereas figures for 2000–2001 comprise only employees in Denmark and employees at production sites outside Denmark.

NOVO NORDISK IN THE WORLD

19,241 employees 
in 69 countries

With headquarters in Denmark, Novo
Nordisk employs 19,241 people, has af-
filiates or offices in 69 countries, and
markets its products in 179 countries.
About two thirds of the workforce is in
Denmark. While 99% of sales are out-
side Denmark, most of the production is
located at sites in Denmark. The remain-
ing production sites are in China, Brazil,
France, Japan, South Africa and the US. 

Our worldwide market share in diabe-
tes care is 17%. Market expansion is
strongest in the US, Asia and South Am-
erica, where the number of people with

diabetes is growing at an alarming rate.
In 2003, a new facility was built in China,
and expansion of production began in
France, the US and Brazil. With a net
turnover in 2003 of DKK 27 billion and

profits of DKK 5 billion, our performance
compares well with the industry. Novo
Nordisk is ranked number 26 among the
world’s pharmaceutical companies. 

About Novo Nordisk

We will be the world’s leading dia-
betes care company. Our aspiration is
to defeat diabetes by finding better
methods of diabetes prevention, de-
tection and treatment. We will work
actively to promote collaboration be-
tween all parties in the healthcare
system in order to achieve our com-
mon goals.

Novo Nordisk is a healthcare company
and a world leader in diabetes care. The
company has the broadest diabetes prod-
uct portfolio in the industry, including
the most advanced products within the

area of insulin delivery systems. In addi-
tion, Novo Nordisk has a leading position
within areas such as haemostasis man-
agement, growth hormone therapy and
hormone replacement therapy. Novo
Nordisk manufactures and markets phar-
maceutical products and services that
make a significant difference to patients,
the medical profession and society. 

Novo Nordisk has a strong background
in diabetes care, with more than 80
years’ experience in this area. It began in
1922 when August Krogh, Danish Nobel
laureate in physiology, and his wife
Marie, who had type 2 diabetes, visited

the Canadian researchers Frederick Ban-
ting and Charles Best. Banting and Best
had begun extracting insulin from the
pancreas of cows the previous year. The
Kroghs returned home and the following
year August Krogh set up a company in
Denmark called Nordisk Insulinlaborato-
rium that began producing insulin for
the treatment of diabetes. In 1925 two
former employees, the brothers Harald
and Thorvald Pedersen, formed a com-
peting insulin company of their own,
Novo Terapeutisk Laboratorium. In 1989,
the two Danish companies joined forces
to become Novo Nordisk A/S.


