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Claudia Cordera 
Forma vitrum, Mexico

Forma vitrum is a supplier of glass for
Penfill® production. Forma vitrum de
México, S.A. de C.V. has been evaluated
on social and environmental issues since
the programme began in 2002.

“In the beginning we were surprised
to be asked such questions by a custom-
er. They are dealing with issues which we
are usually asked about by authorities,
not customers. Getting the information
to complete the questionnaire involved
looking into local legislation and trans-
lating this information, not only into
English, but also to make it fit the ques-
tions in the questionnaire.

“After the team from Novo Nordisk
visited us, we took some steps to im-
prove the working environment,  for in-
stance with regard to minimising the
temperature and noise inside the pro-
duction areas. We also started working
on our ISO 14001 environmental man-
agement system. As part of this we now
pose questions to our own suppliers re-
garding risk and datasheets for solvents
and waste handling etc. 

“So far we have not requested social
performance data from our suppliers,
since these are audited by the govern-
ment authorities. 

“We would like to get summary infor-
mation about what Novo Nordisk is do-
ing to address these issues. We know
that we are working in different business
areas and have different processes, but
we could use the information for inspir-
ation, and as guidance as to where they
would like us to develop further.

“Having replied to this questionnaire
and been rated satisfactorily by Novo
Nordisk may prove to be an asset for us
and provide added value in a competitive
situation. When you take care of the
company as a whole, eg your employees,
you get better results; it helps improve
the quality of our products and the rela-
tionships with our customers.”

Yes No

Novo Nordisk’s evaluation of social and environmental issues has had a positive impact
on the way we operate:
A internally 56% 44%
A with our own suppliers 39% 61%

Scale of 1–5: 1 = Completely disagree     5 = Completely agree 1 2 3 4 5

We have a good dialogue with the contact person at Novo Nordisk 0% 1% 8% 39% 52%
Novo Nordisk takes a balanced view on financial, quality, social and environmental issues 0% 4% 12% 42% 42%
It was easy to provide the necessary information for Novo Nordisk 2% 10% 33% 37% 17%

The survey was undertaken by an external agency and the results returned to Novo Nordisk anonymously. Suppliers who had received our self-evalua-
tion questionnaire were invited to participate via e-mail. The response rate was 61%, giving a final sample of 138 suppliers and licence manufacturers.

87.6% Satisfactory environmental 
and social performance

1.5% Unsatisfactory environmental 
and social performance  

10.6% Unsatisfactory environmental 
performance

0.3% Unsatisfactory social performance 
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In dialogue with suppliers

What do suppliers think?


